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STRENGTHENING OUR BRAND

The HANWASH brand is a valuable asset that we are continually building. Brands that are
recognized and respected help attract new team members and retain the ones we already have.
A well-defined and understood brand makes it easier for us to gain broader visibility, build market
share, and find and keep the best partners and donors. Ultimately, a strong brand will enable us to
continue and grow our organization.

A key way to build and protect our brand is by using the HANWASH name, logo and identity
structure correctly and consistently. You will find useful tools and information within this brand
guidelines document. All HANWASH team members and partners are responsible for using these
brand standards.

The following brand standards work as a design system developed to enhance the long-term
brand position of HANWASH, and add consistency to all aspects of the brand. The included
elements represent HANWASH vision and values — both internally with team members and ex-
ternally with partners and donors. The brand standards are meant as a guide to assist in designing
organization communications and marketing collateral. It is extremely important to follow these
standards to ensure clear communication across all brand elements and present HANWASH in a
uniform, professional manner.

HANWASH VALUES

A brand is much more than logos, colors, trademarks, and business card formats. The HANWASH
brand is really the product of many different factors that create an overall impression of our
organization in people’s minds. Our brand image is the way people feel, think and respond when
they hear the word "THANWASH!.” The brand stands for something.

Each HANWASH team member is an ambassador of our brand. With each person we talk to about
our organization, we have a chance to either strengthen the HANWASH brand or cause it to lose
some of its strength and integrity. HANWASH team members have built this organization with their
hard work, spirit, knowledge and commitment to the overall vision. Together, we give life to our
core values that continue to build HANWASH: Empowering, Collaborative, Systematic, Impactful
and Committed.
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OUR NAME. OUR LOGO.

THE MEANING BEHIND THE MARK.

The HANWASH logo utilizes a simple typeface for "THANWASH" to attain stability and vitality. Blue,
being the representative color for water, evokes the namesake and strength and black builds the
feeling of tradition and professionalism. The color combination was also selected as a compliment to
the Rotary International brand.

The use of a contrasting font for the “S” brings a fresh element to the logo evoking the emphasis that
the organization.

This logo mark represents the organization we are today and the foundation from which we build. The
following section will guide you through how to use (and not use) the HANWASH logo.
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LOGO USE

HELP BUILD A STRONG BRAND WITH CONSISTENT
USE OF OUR LOGO AND BRAND ELEMENTS.

The approved HANWASH team logo versions are shown here.
Only these logos may be used, and may not be altered from this form.

FULL COLOR

This full color logo version is the
preferred logos for printing and
should be used whenever
possible. This version looks

best against a white or light
colored background.

HANWA)H

Haiti National Clean Water,
Sanitation and Hygiene Strategy

TWO COLOR

HANWA$YH

Haiti National Clean Water,
Sanitation and Hygiene Strategy

This two color logo version may
be used when only sold colors
are an option and white is the
background color.

BLACK/WHITE

HANWASH HANWAMH
This black and white logo version Haiti National Clean Water, el S T
Sanitation and Hygiene Strategy

may be used when color is not an
option and white or black or a dark
blue is the background color.
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LOGO USE - ALTERNATE OPTIONS

PERMITTED WHEN THE PRIMARY LOGO DOESN'T WORK BEST.

In circumstances where the primary logos on the previous page do not work in communication
materials, the logos below are also approved usages.

HORIZONTAL

These two- and full-color horizontal G H A N WA ’ H

versions are approved logos to use

‘ HANWASH ‘ HANWA$YH

VERTICAL

These two- and full-color vertical
versions are approved logos to use
when appropriate for visibility.
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LOGO USE - SECONDARY MARKS

APPROVED SECONDARY MARK THAT CAN BE USED WHEN APPLICABLE.

The HANWASH water droplet logo is an additional design element, which can be used when
applicable. Most often used when a smaller space is available, this mark shopuld only be used in its

full color blue color.

All other outdated logos are unauthorized and should not be used moving forward.
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LOGO USE

INCORRECT USAGE. THE "DO’'S AND DON'T'S".

To maintain consistency and sustain the integrity of the brand, the HANWASH logo should
never be stretched or distorted in any way. It should always be shown using the correct colors
- and never used in a way that makes the logo difficult to read.

To clarify use of the logo, in addition to showing how to use it correctly, we have also provided

examples of incorrect logo use.

Do not change the colors
of the logo artwork.

Do not attempt to recreate
the logo artwork in any fashion.

Do not move elements
of the logos around.

Do not stretch or warp the
logo’s original dimensions.

Do not add type or taglines, or
any additional words to the logo.

Do not use the wrong resolution
artwork that will appear pixelated.

WASH

NWA>SH

A>H

Bringing Clean Water to Haiti
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COLOR PALLETTE

CORPORATE STANDARD COLOR PALETTE

A color palette has been established to further enhance the HANWASH brand
and create a consistent look throughout all communication.

CMYK RGB
C 95
Blue #1 M 75 R28 Hex
" G85 1c55a3
v B 163
CMYK RGB
c27 R181 H
MO ex
Blue #2 " G227 b5e3f2
‘e B 242
s
Blue #3 M 50 R47 Hex
W G114 2729
v B 158
CMYK RGB
Blue #4 M12 Hex
" G181 5ab5e3
e B 227
| E'Z';’K RGB Hex
Blue #5 Mo R 54 36b4de
o G180
ve B 222
CMYK RGB Hex
C 100
Blue #6 o R24 182a54
G42
Y36 B84
K35
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BRAND IDENTITY STRUCTURE

A DEFINED SYSTEM OF PRINTED MATERIALS TO CREATE CONSISTENCY.

BUSINESS CARD ARTWORK

Approved artwork for organization business cards is shown below.
Placement of name, address and contact information is set and should not be altered.

HANWA)H

Haiti National Clean Water,
Sanitation and Hygiene Strategy

JOHN SMARGE
Rotary Club of Naples
Florida USA

239.821.4954
jsmarge@raythemover.com
hanwash.org

Front
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BRAND IDENTITY STRUCTURE

A DEFINED SYSTEM OF PRINTED MATERIALS TO CREATE CONSISTENCY.

CONSISTENCY

HANWASH materials all have a professional look created by consistent use of a smiliar layout, graphics,
color palette, images and typography in line with HANWASH brand standards. We have outlined each
of these in the following pages to help you in maintaining and building the brand’s visibility.

INTERNAL VS. EXTERNAL USE

When creating communications materials for internal use only it is still important to follow these
guidelines to continue to enhance the brand.

A HANWASH

Haiti National Clean Water,
Sanitation and Hygiene Strategy

Letterhead Example

HANWASH, INC. | 8200 Seminole Boulevard |  Seminole, Florida 33772 USA |  www.hanwash.org
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

CONSISTENCY

Additional examples of HANWASH materials with consistent branding.

Haiti National Clean Water,

Sanitation and Hygiene Strategy

SUSTAINABILITY
ACCOUNTABILITY

Non-Government

OUR VISION E

Universal O Donor Agencies

sustainable providing e HANWASH committed to funding Haiti

access to clean sanitation solutions ter programs.

water, sanitation

and hygiene for

alfl ;hgrgntlzens DINEPA Rotary

it government agency in Haiti District 7020 (including Haiti) in
that regulates water and. cooperation with The Rotary
sanitation in the country Foundation and other Champion

Districts around the world
TRANSPARENCY
THE ACTION PLAN

The HANWASH team uses a systematic, technically h to gather data through and then creates
local,socially-driven solutions resulting in Commune Action Plans. This approach is being tested and improved in seven pilot communes
before being scaled throughout Haiti.

Where are

the houses?
" Houses vithin —

500m of a FRAPE
water point?

FRAPE Water Survey - Visit Every Water Point Whereis there a

water point?

Mobile Data Cllection/
Visuslization Software

F - Functional
R-Responsibly managed
A- shnitation coverage
P-Potable water

E- Enspekte (inspected)

smartphones Water Quality Test Kits

HANWASH recognizes social
and financial buy-in by the
community are necessary for
asuccessful and sustainable
WASH program.

HANWASH provides funding

for engineering studies and
mobilizes partners to build the
infrastructure. The community
takes it from there, including
contributing to a thoughtfully
managedpay for service"system
to cover operating costs.

@ Functional & Potable ke Potabe: 5
Repsir

@ Not Potable (E. Coli) New: 49

HANWASH is committed to bringing potable water and good sanitation to the entire country of Hai

HANWASH.org
"
L ) Rotary B oy URSHE
o @

HANWASH Overview

A HANWASH

Haiti National Clean Water,

Sanitation and Hygiene Strategy

Commune Action Plan
Created Showing Need

Community Elects
aManagement
Committee

Well is drilled;
hopefully find water

FREQUENTLY ASKED QUESTIONS

Ifwe go ahead now, how long will it take to get the n:
‘Once a commitment is made, the “name” of the comi
2 weekor two. If acommunity community drops out

Where will our well be?
The well would be in the rural areas of Cavaillon - on

When would that well be in operation to start the dis
The process from start to finish is typically 4-5 montF

Who would be responsible for the maintenance / upk
Every community undergoes a lengthy training proc
their own. The training process transforms the mind
responsible for the well, and then helps them create

ADOPT A WELL PROCESS

Communities Contacted
by HANWASH and
Government Leaders

Water Management
System Tr: g and
Sanitation Education

The well is
Inaugurated!

La Stratégie Nationale pour 'Eau,
I'Assainissement et 'Hygiéne en Haiti

A HANWASH

Processus de
I'’Adoption d'un Puits

Création d'un Plan
Communal présentant
Besol

ill pay a monthly tothe w
generally sufficient to manage and maintain the well

Haiti National Clean Water,
Sanitation and Hygiene Strategy

A HANWAY

ENGINEERING CAPACITY BUILDING PROGRAM: ADDRESSING A GAP

E T ——

n Sulger
dsulgerrotary@gmail.com | (650) 797-0257

Cunentcosts-Water &

Hattan engineering

nemployed foryarsand
ke jobs tht don't harness
el s and educaton.

TRANSFORMATIVE STRATEGIES

SreltonshiptoHati.

and poject backog stailty
todewiopyoung,
inoxparinced angineers

Hattan stodenss.

vandthe
umierof wate/antation beneficiries inHat

PROGRAM: INVEST IN PEOPLE

Instructors wil

toeachtopk,

+ TwoYear Foundational Pogram
6 months hands o i-person nstruction
18 months mentorship and specia pojects
+ Currculum: Technical ki, et

de Gestion par
1a Communauté

Forage du Puit;
Espérons trouver
del'eaut

Questions Fréquemment Posées

adopion changera de communauté

Ouseranotrepuits 7

plan daction communal

b dudébutala is i 3

‘Quiseraresponsable dela maintenance entreten du pus

‘généralement suffisante pour assurer a pérennité du puits.

CONTACT:
Lindsey Cancino - lindseycancino@gmail.com
PDG Delma Maduro - delmamaduro70200gmail.com

w HANWASH .

One Pagers

Dandland it ot b+

industryneeds and provide networking opportunities

is program +

HANWASH.org

CONTACT:

e N
40 < northwater
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PRESENTATION MATERIALS

Shown here are examples of HANWASH presentation materials with consistent branding.

HANWA)H

Haiti National Clean Water,
Sanitation and Hygiene Strateg

HANWA)H
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Powerpoint Templates

6 HANWA)H 6 HANWA)H G

HANWA

G HANWA)SH G HANWA)SH G HANWA)SH

HANWA

G HANWA)H 6 HANWA)H G

6 HANWA)H ‘ HANWASH G HANWA)H
6 HANWA)SH G HANWA)H 6

HANWAN
HANWAM

WA
HANWAH i |
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PROMOTIONAL ITEMS

Shown here are examples of HANWASH promotional items with consistent branding. All
branding guidelines on previous pages apply to promotional items. Full-color logo is preferred
but one-color logo is acceptable when only one color can be imprinted.

Sticker
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MARKETING CONTACT

WWW.HANWASH.ORG
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