
BRAND STANDARDS GUIDE
ESSENTIAL GUIDELINES TO HELP YOU CREATE 
COMMUNICATIONS IN THE HANWASH STYLE.
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STRENGTHENING OUR BRAND

The HANWASH brand is a valuable asset that we are continually building. Brands that are 
recognized and respected help attract new team members and retain the ones we already have. 
A well-defined and understood brand makes it easier for us to gain broader visibility, build market 
share, and find and keep the best partners and donors. Ultimately, a strong brand will enable us to 
continue and grow our organization.

A key way to build and protect our brand is by using the HANWASH name, logo and identity 
structure correctly and consistently. You will find useful tools and information within this brand 
guidelines document. All HANWASH team members and partners are responsible for using these 
brand standards.

The following brand standards work as a design system developed to enhance the long-term 
brand position of HANWASH, and add consistency to all aspects of the brand. The included 
elements represent HANWASH vision and values — both internally with team members and ex-
ternally with partners and donors. The brand standards are meant as a guide to assist in designing 
organization  communications and marketing collateral. It is extremely important to follow these 
standards to ensure clear communication across all brand elements and present HANWASH in a 
uniform, professional manner.

HANWASH VALUES

A brand is much more than logos, colors, trademarks, and business card formats. The HANWASH 
brand is really the product of many different factors that create an overall impression of our 
organization in people’s minds. Our brand image is the way people feel, think and respond when 
they hear the word “HANWASH.”  The brand stands for something. 

Each HANWASH team member is an ambassador of our brand. With each person we talk to about 
our organization, we have a chance to either strengthen the HANWASH brand or cause it to lose 
some of its strength and integrity. HANWASH team members have built this organization with their 
hard work, spirit, knowledge and commitment to the overall vision. Together, we give life to our 
core values that continue to build HANWASH:  Empowering, Collaborative, Systematic, Impactful 
and Committed. 
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OUR NAME. OUR LOGO.
THE MEANING BEHIND THE MARK.

The HANWASH logo utilizes a simple typeface for “HANWASH” to attain stability and vitality. Blue, 
being the representative color for water, evokes the namesake and strength and black builds the 
feeling of tradition and professionalism. The color combination was also selected as a compliment to 
the Rotary International brand.

The use of a contrasting font for the “S” brings a fresh element to the logo evoking the emphasis that 
the organization.

This logo mark represents the organization we are today and the foundation from which we build. The 
following section will guide you through how to use (and not use) the HANWASH logo.
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LOGO USE - ALTERNATE OPTIONS
PERMITTED WHEN THE PRIMARY LOGO DOESN’T WORK BEST.

In circumstances where the primary logos on the previous page do not work in communication 
materials, the logos below are also approved usages. 

HORIZONTAL

These two- and full-color horizontal 
versions are approved logos to use 
when appropriate for visibility.

VERTICAL

These two- and full-color vertical 
versions are approved logos to use 
when appropriate for visibility.
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LOGO USE - SECONDARY MARKS
APPROVED SECONDARY MARK THAT CAN BE USED WHEN APPLICABLE.

The HANWASH water droplet logo is an additional design element, which can be used when 
applicable. Most often used when a smaller space is available, this mark shopuld only be used in its 
full color blue color. 

All other outdated logos are unauthorized and should not be used moving forward.
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LOGO USE
INCORRECT USAGE. THE “DO’S AND DON’T’S”.

To maintain consistency and sustain the integrity of the brand, the HANWASH logo should
never be stretched or distorted in any way. It should always be shown using the correct colors
- and never used in a way that makes the logo difficult to read.

To clarify use of the logo, in addition to showing how to use it correctly, we have also provided
examples of incorrect logo use.

Do not change the colors 
of the logo artwork.

Do not attempt to recreate 
the logo artwork in any fashion.

Do not move elements 
of the logos around.

Do not stretch or warp the 
logo’s original dimensions.

Do not add type or taglines, or 
any additional words to the logo.

Do not use the wrong resolution
artwork that will appear pixelated.
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COLOR PALETTE
CORPORATE STANDARD COLOR PALETTE

A color palette has been established to further enhance the HANWASH brand 
and create a consistent look throughout all communication. 

Blue #1

Blue #2

Blue #3

Blue #4

Blue #5

Blue #6

CMYK
C  95
M 75
Y 2
K  0

CMYK
C 27
M 0
Y 3
K 0

CMYK
C 84
M 50
Y 20
K 2

CMYK
C 59
M 12
Y 1
K 0

CMYK
C 67
M 9
Y 5
K 0

CMYK
C 100
M 89
Y 36
K 35

RGB
R 28
G 85
B 163

RGB
R 181
G 227
B 242

RGB
R 47
G 114
B 158

RGB
R 90
G 181
B 227

RGB
R 54
G 180
B 222

RGB
R 24
G 42
B 84

Hex
1c55a3

Hex
b5e3f2

Hex
2f729e

Hex
5ab5e3

Hex
36b4de

Hex
182a54
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BRAND IDENTITY STRUCTURE
A DEFINED SYSTEM OF PRINTED MATERIALS TO CREATE CONSISTENCY.

CONSISTENCY 

HANWASH materials all have a professional look created by consistent use of a smiliar layout, graphics, 
color palette, images and typography in line with HANWASH brand standards. We have outlined each 
of these in the following pages to help you in maintaining and building the brand’s visibility.

INTERNAL VS. EXTERNAL USE

When creating communications materials for internal use only it is still important to follow these 
guidelines to continue to enhance the brand.

Letterhead Example

user
Sticky Note
this needs to be updated and changed    The official address is now:   5342 Clark Road, #1216   Sarasota, FL 34223 
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VISUAL SYSTEM
A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

CONSISTENCY

Additional examples of HANWASH materials with consistent branding.

HANWASH Overview

One Pagers

user
Sticky Note
These fliers need to be changed.  use this one instead     https://www.hanwash.org/wp-content/uploads/2023/02/HANWASH-Transforming-a-Nation-November-2022.pdf
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VISUAL SYSTEM
A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PRESENTATION MATERIALS

Shown here are examples of HANWASH presentation materials with consistent branding. 

Powerpoint Templates

Virtual Backgrounds

user
Sticky Note
The hanwash strategy logo needs to be changed to initiative
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VISUAL SYSTEM
A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PROMOTIONAL ITEMS 

Shown here are examples of HANWASH promotional items with consistent branding. All 
branding guidelines on previous pages apply to promotional items. Full-color logo is preferred
but one-color logo is acceptable when only one color can be imprinted.

StickerSticker

Alternate sticker

Sticker

Use if printing in  one color



WWW.HANWASH.ORG

MARKETING CONTACTS

Sue Goldsen:  sue@goldsen.com

Sheila Bethel:  sheila.bethel@gmail.com      

user
Sticky Note
Let's put my name   Sue Goldsen sue@goldsen.com  and yours   Sheila Bethel  and your email
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