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BRAND STANDARDS GUIDE

ESSENTIAL GUIDELINES TO HELP YOU CREATE
COMMUNICATIONS IN THE HANWASH STYLE.



STRENGTHENING OUR BRAND

The HANWASH brand is a valuable asset that we are continually building. Brands that are
recognized and respected help attract new team members and retain the ones we already have.
A well-defined and understood brand makes it easier for us to gain broader visibility, build market
share, and find and keep the best partners and donors. Ultimately, a strong brand will enable us to
continue and grow our organization.

A key way to build and protect our brand is by using the HANWASH name, logo and identity
structure correctly and consistently. You will find useful tools and information within this brand
guidelines document. All HANWASH team members and partners are responsible for using these
brand standards.

The following brand standards work as a design system developed to enhance the long-term
brand position of HANWASH, and add consistency to all aspects of the brand. The included
elements represent HANWASH vision and values — both internally with team members and ex-
ternally with partners and donors. The brand standards are meant as a guide to assist in designing
organization communications and marketing collateral. It is extremely important to follow these
standards to ensure clear communication across all brand elements and present HANWASH in a
uniform, professional manner.

HANWASH VALUES

A brand is much more than logos, colors, trademarks, and business card formats. The HANWASH
brand is really the product of many different factors that create an overall impression of our
organization in people’s minds. Our brand image is the way people feel, think and respond when
they hear the word "THANWASH!.” The brand stands for something.

Each HANWASH team member is an ambassador of our brand. With each person we talk to about
our organization, we have a chance to either strengthen the HANWASH brand or cause it to lose
some of its strength and integrity. HANWASH team members have built this organization with their
hard work, spirit, knowledge and commitment to the overall vision. Together, we give life to our
core values that continue to build HANWASH: Empowering, Collaborative, Systematic, Impactful
and Committed.
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Haiti National Water, Sanitation
and Hygiene Initiative

OUR NAME. OUR LOGO.

THE MEANING BEHIND THE MARK.

The HANWASH logo utilizes a simple typeface for "THANWASH" to attain stability and vitality. Blue,
being the representative color for water, evokes the namesake and strength and black builds the
feeling of tradition and professionalism. The color combination was also selected as a compliment to
the Rotary International brand.

The use of a contrasting font for the “S” brings a fresh element to the logo evoking the emphasis that
the organization.

This logo mark represents the organization we are today and the foundation from which we build. The
following section will guide you through how to use (and not use) the HANWASH logo.
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LOGO USE - ALTERNATE OPTIONS

PERMITTED WHEN THE PRIMARY LOGO DOESN'T WORK BEST.

In circumstances where the primary logos on the previous page do not work in communication
materials, the logos below are also approved usages.

HORIZONTAL

These two- and full-color horizontal
versions are approved logos to use

‘ HANWASH ‘ HANWA$YH

VERTICAL

These two- and full-color vertical
versions are approved logos to use
when appropriate for visibility.

HANWA$H

.«

HANWAOH ¢



LOGO USE - SECONDARY MARKS

APPROVED SECONDARY MARK THAT CAN BE USED WHEN APPLICABLE.

The HANWASH water droplet logo is an additional design element, which can be used when
applicable. Most often used when a smaller space is available, this mark shopuld only be used in its

full color blue color.

All other outdated logos are unauthorized and should not be used moving forward.

HANWAOH 7



LOGO USE

INCORRECT USAGE. THE "DO’'S AND DON'T'S".

To maintain consistency and sustain the integrity of the brand, the HANWASH logo should
never be stretched or distorted in any way. It should always be shown using the correct colors
- and never used in a way that makes the logo difficult to read.

To clarify use of the logo, in addition to showing how to use it correctly, we have also provided

examples of incorrect logo use.

Do not change the colors
of the logo artwork.

Do not attempt to recreate
the logo artwork in any fashion.

Do not move elements
of the logos around.

Do not stretch or warp the
logo’s original dimensions.

Do not add type or taglines, or
any additional words to the logo.

Do not use the wrong resolution
artwork that will appear pixelated.

WASH

NWA>SH

A>H

Bringing Clean Water to Haiti
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COLOR PALETTE

CORPORATE STANDARD COLOR PALETTE

A color palette has been established to further enhance the HANWASH brand
and create a consistent look throughout all communication.

CMYK RGB
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BRAND IDENTITY STRUCTURE

A DEFINED SYSTEM OF PRINTED MATERIALS TO CREATE CONSISTENCY.

CONSISTENCY

HANWASH materials all have a professional look created by consistent use of a smiliar layout, graphics,
color palette, images and typography in line with HANWASH brand standards. We have outlined each
of these in the following pages to help you in maintaining and building the brand’s visibility.

INTERNAL VS. EXTERNAL USE

When creating communications materials for internal use only it is still important to follow these
guidelines to continue to enhance the brand.

‘ HANWA)H
Haiti National Water, Sanitation

and Hygiene Initiative

Letterhead Example

HANWASH, INC. | 5342 CLARK ROAD #1216 |  SARASOTA, FL34223 | wwwhanwash.org
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

CONSISTENCY

Additional examples of HANWASH materials with consistent branding.

é WHAT IS OUR VISION?
We see a future where everyone in Haiti has access to sustainable, safe, and affordable water and

sanitation. Our vision is bold and audacious and will directly transform the lives of more than 12 million
people, one community at a time. We need your help to get it done!

é HOW WILL WE DO IT?

Achieving the vision will only be possible if citizens believe it too. Rotarians in Haiti are at the heart of this
story — serving as WASH ambassadors across the country, listening to and engaging their neighbors, local
schools, busi and officials to help create change.

As the prospect of cleaner and healthier communities becomes imaginable, it inspires local leaders and
responsible citizens to action. Unlocking and supporting this demand is the HANWASH secret to
making investments sustainable. This is how we propose to transform an entire nation. In 3 dezen
countries around the world, Rotarians are showing their solidarity with Haiti. They volunteer their
time with HANWASH, give generously, or make their voices heard as allies and advocates.

provides i ical support to this civil society effort. We offer tools to align
3 23 11 25 116 stakeholders, promote dialogue, and ensure transparent decisions and acrountability. And we assemble
A ’ diverse and capable partners who the i of local ip and building capacity.
WaTEr SyStems wells in communities lives bei
in progress progress engaged transformed

6 WHAT HAVE WE ACHIEVED 50 FAR?

We are currently working in five communes (counties) throughout the country, in rural and urban
areas which are home to 770,000 people. As we learn from these efforts, we will expand nationwide.

Over the last seven years HANWASH has galvanized Rotarians to the common cause. We
raised 54.5 million for WASH investments and recruited 80 passionate Rotarians to help. In Haiti
alone, there is a HANWASH Ambassador in each of 24 Rotary Clubs, mobilizing 750+
Rotarians and Rotaractors around the country. These efforts are bearing fruit!

In eight villages in southwest Haiti, we mobilized citizen-led volunteer committees to build their own
latrines and manage wells providing water to 1500 people who pay modest fees to keep that service
functioning. Although the recent earthquake destroyed many homes, not ene of our sturdily buitt wells
stopped flowing! These now provide hope for folks to rebuild.

In the nearby town of Cavaillon, we are also ing a .000 i to the
water system by repairing leaky pipes and installing a solar-powered pump. A financially healthy system can
then be expanded to reach the unserved.

HOW CAN | HELP?

Please join us in supporting these efforts and more.
ttps:/fwww. hanwash.org/donate/

HANWAH
Haiti National Water, Sanitation

and Hygiene Initiative

One community at a time

HANWASH Overview

District 7020

One Pagers
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PRESENTATION MATERIALS

Shown here are examples of HANWASH presentation materials with consistent branding.

HANWA)H

Haiti National Water, Sanitation
and Hygiene Initiative

“

Powerpoint Templates
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Virtual Backgrounds

.
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VISUAL SYSTEM

A CLEAN, STRIKING AND CONSISTENT LOOK FOR HANWASH.

PROMOTIONAL ITEMS

Shown here are examples of HANWASH promotional items with consistent branding. All
branding guidelines on previous pages apply to promotional items. Full-color logo is preferred
but one-color logo is acceptable when only one color can be imprinted.

HANWA)H

Haiti National Water, Sanitation
Sticker and Hygiene Initiative

www.hanwash.org

Alternate sticker

HANWA)SH

www.hanwash.org

Use if printing in one color
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MARKETING CONTACTS

Sue Goldsen: sue@goldsen.com

Sheila Bethel: sheila.bethel@gmail.com

WWW.HANWASH.ORG
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